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Northwestern Michigan College

Dear Northwestern Michigan College (NMC) colleagues and partners,

The NMC brand is more than a name, a tagline or a logo. It defines who we are. It shows others

our personality, our beliefs and our culture in a way that’s completely unique.

Our brand is how our community sees us. It is important to remain consistent in all that we
present to our internal and external stakeholders. We have developed strong standards to
ensure all of our communications present a distinctly recognizable verbal and visual identity.
Our guidelines are used with consistency and pride across our organization to build our brand.

That’s why these brand guidelines exist. They will display in detail how to carry out our brand in
a way that’s consistent and compelling. How we look and sound defines our collective qualities.

This guide positions NMC apart from the competition.

WHY BRAND
GUIDELINES ARE
IMPORTANT
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How to
Use This
Guide




Overview

The higher education landscape is changing quickly and becoming more competitive. This highlights the need for
innovative strategies and a strong brand identity that is communicated consistently. When focused strategically and
integrated into all marketing and communication efforts, branding can greatly impact student enrollment, retention

and the long-term growth of the institution. It’s an opportunity to set our college apart from others.

Our brand guidelines are designed to help prospective and current students, alumni and the community recognize us
for our academic excellence, innovative programs and commitment to diversity and engagement. Please review the
sections of these guidelines that relate to your responsibilities and familiarize yourself with the overall visual strategy

of our institution.
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Inspire minds through innovation,
engagement, exceptional opportunities

and unparalleled experiences.



say is important. How we say it is just as vital.
ce — a recognizable style that’s uniquely
more than ever, voice is critical. Our world
ds that we get to the point. Our goal with words
ole: develop clear, focused, straightforward
unications that allow our brand personality to
e through.

What makes us unigue.
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Northwestern
MichiganCollege

Nestled next to the stunning shores of Grand Traverse Bay, Northwestern Michigan
College goes beyond traditional education and sparks innovation. Its influence
reaches far beyond the campus, enriching the region’s economic and social fabric.

Students at all stages are encouraged to pursue their interests and are equipped to
enhance their lives. Whether underwater, above the clouds or anywhere in between,

NMC serves as the foundation for nurturing future ambitions.

This is NMC, where the integration of education, innovation and the natural
environment underscores the interconnectedness of these elements and
demonstrates how progress in one area can positively impact others — and our

world.
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The brand pillars serve as extensions of the brand promise, representing themes
that highlight essential characteristics of the NMC experience.

Brand pillars come out of ideas inherent in the brand promise. By articulating
them, we add substance and depth to its claims.

Unlike the promise, the brand pillars can be used in external messaging and should be
championed through formal and informal channels, from marketing communications
to everyday conversations. They form the heart of the NMC branding efforts.

The NMC brand pillars are:

- Distinguished Academic Programs
- Culture of Innovation
- Purposeful Education Pathways

- Community Cornerstone

The
Brand
Pillars




Pillar 1:
Distinguished
Academic
Programs

Key Message:

NMC is renowned for its successful and highly
specialized programs, some of which are
directly strengthened by the college’s Grand
Traverse Bay, Lake Michigan location.

>

Reasons to
Believe.

Great Lakes Maritime Academy: GLMA is the only freshwater maritime program

in the country. It is nationally recognized and sought out by prospective students
both in and outside the region. Graduates emerge with a bachelor of science degree,
prepared for well-paying, high-demand jobs in ship navigation and piloting or
management of ship engines and mechanical operations.

Great Lakes Water Studies Institute: GLWSI offers innovative programs in Marine
Technology, Freshwater Studies and Water Quality & Environmental Technology.
Students earn a bachelor of science or associate of science and arts degree, including
the state’s first Water Quality and Environmental Technology degree.

Great Lakes Culinary Institute: GLCI offers a broad array of degrees and certificates
for aspiring cooks and chefs, including a one-of-a-kind culinary-maritime certificate
focused on cooking aboard a ship.

Aviation: The popular flight training program is considered among the best in the
state. It is the only aviation program at a Michigan two-year college and continues to
grow through planned expansion that will help relieve the current wait list. Students,
including a flourishing group of women in aviation, pursue degree options in programs
known for their instructional excellence. Upon graduation they are prepared to pilot
private, commercial and uncrewed aircraft — all while taking advantage of unique
opportunities to pilot trips using NMC planes and seaplanes.

Nursing: NMC offers the largest nurse training program in northern Michigan. The
accredited program includes a Practical Nursing certification or an Associate Degree
in Nursing, providing high-caliber education that prepares motivated students for high
demand careers in health care.

1


https://www.nmc.edu/maritime/
https://www.nmc.edu/resources/water-studies/
https://www.nmc.edu/programs/academic-programs/culinary-arts/
https://www.nmc.edu/programs/academic-programs/aviation/
https://www.nmc.edu/programs/academic-programs/nursing/
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Pillar 2:

Culture of
Innovation

Key Message:

Innovation is propelling the future

at NMC, aligning singular programs with
emerging technologies and industries in
northern Michigan and beyond.

>

Reasons to
Believe.

Leadership and partnership in the blue tech economy: With the Great Lakes in its
backyard, NMC is at the forefront of the region’s development as a blue tech economy,
helping to drive economic growth and establish the Grand Traverse region and
Michigan as the global hub for applied freshwater innovation. Discovery Pier, Traverse
Connect and 20Fathoms are important NMC partners in the blue tech ecosystem.

Training for high-demand tech jobs: GLWSI is located on a waterfront campus that
features educational and training programs focused on environmental science, as
well as Marine Technology, hydrologic and geospatial technologies. They’re training
students for high-demand jobs, with above average salaries, utilizing state-of-the-art
equipment.

World-class equipment and resources: Programs are supported with highly
specialized equipment and resources like multibeam sonars, remotely-operated marine
vehicles, the State of Michigan training ship, and several aircraft including a seaplane
and drones. Students have opportunities to contribute to unique projects using
underwater technology and mapping the Great Lakes.

Experiential learning: NMC is committed to hands-on learning, backed by the
Experiential Learning Institute. In addition to efforts on campus, the Institute works with
community stakeholders to connect NMC faculty and students with opportunities for
internships, apprenticeships, service learning and extracurricular activities.

Office of Innovation & Entrepreneurship: This initiative is supported by NMC and the
NMC Foundation to work within the college and community as an idea incubator. OIE’s
vision is to foster innovation by creating a space for new ideas and partnerships that
result in impactful change.



Pillar 3:
Purposeful
Education
Pathways

Key Message:

NMC provides excellent education

and exceptional value for a broad
range of opportunities from certificates
to advanced degrees.

>

Reasons to
Believe.

Exceptional faculty and staff: NMC boasts caring and highly qualified faculty and
staff, many of whom are attracted to the college because they want to live, teach and

work in beautiful Northern Michigan.

NMC University Partners: Through partnerships with well-established Michigan
universities, the NMC University Partners provide advanced degree opportunities.
Students can earn bachelor’s, master’s and doctoral degrees as well as certificates

and endorsements in fields such as business, education and health care.

Other advanced degrees: NMC’s GLMA and GLWSI offer bachelor’s degrees. NMC

Nursing offers a bachelor’s degree in partnership with Davenport University.

Transferability: For students interested in transferring to a four-year program, NMC
has established agreements with many Michigan universities and offers challenging
academic programs that prepare them for continued rigorous training. In fact, NMC
students are coveted and recruited by universities due to their reputation for being
well-prepared. NMC’s relatively low tuition provides a fantastic way to start their

education without taking on significant debt.

Skill training: NMC offers technical programs that get students trained and into the
workforce with efficiency. For those already in the workforce, NMC is a place to come
for enhanced skill training. In many cases there are no degree requirements beyond the

job or trade-specific training that qualifies a student for specific jobs or advancement.

13
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Pillar 4:
Community
Cornerstone

Key Message:

Established by citizens fueled by

a desire for higher education in the
Grand Traverse region, NMC is a critical
resource for area residents and the
business community.

>

Reasons to
Believe.

Lifelong learning opportunities: NMC is seen as the community’s college and is a
connection point for education at all stages of life. It’s a destination after high school
to gain skills for career advancement, or to come back years later to pursue personal

enrichment.

Partner to the business community: Business leaders can count on NMC to respond
to specific needs through the quick and nimble launch of programs to train workers
with the right skills.

Support for growth: NMC encourages success through programs that teach students

to think as entrepreneurs, with the goal of spawning successful ventures in the region.

Cultural leadership: Exposure to the greater world is part of the NMC experience.
The college is highly ranked for participation in short-term study abroad experiences
that offer academic credit. Student-led organizations are thriving and offer
opportunities for students of different cultures to share interests and experiences. The
Dennos Museum intersects and engages with culturally and demographically diverse
audiences. NMC is home to the International Affairs Forum, a leading community

resource on critical issues facing the world.

Leading employer: NMC'’s success is the community’s success. With over 650 faculty
and staff on the combined Traverse City campuses, NMC is a top three employer in the

Grand Traverse region.



Innovative
Unique
Vibrant
Nurturing
Collaborative

Inclusive
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Transformative Impact

Inspire
Minds

TRANSFORMATIVE
IMPACT

Spark
Innovation

At the heart of our brand lies our
commitment to inspire minds

and nuture learning. At NMC,
we're dedicated to creating an
environment where innovation
thrives, engagement is intentional,
opportunities are abundant and
experiences can be litfe-changing.

NV1d J19311vils
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Visual &

Verbal

[dentity

BRING
THE BRAND
TO LIFE.

Tone & Voice

Innovative: Use forward-thinking
language that emphasizes creativity
and fresh ideas. Foster a sense of
excitement about new initiatives and
programs.

Unique: Emphasize the distinctiveness
of NMC'’s programs, reflecting the
college’s position in the region and its
commitment to individual pathways.

Vibrant: Use energetic and engaging
language that reflects the lively
campus atmosphere and the dynamic
experiences available to students.

Nurturing: Communicate with warmth
and support, highlighting the college’s
commitment to empowering students
and fostering their growth.

Collaborative: Promote teamwork
and community, reflecting a spirit
of partnership and shared success
among students, faculty and the
region.

Inclusive: Use language that
welcomes and respects diverse
perspectives, ensuring all voices are
heard and valued.

Language and Style

Clear and Accessible: Keep

language straightforward and easy to
understand to ensure it resonates with
a wide audience, including prospective
students, parents and community
members.

Positive Framing: Focus on the
affirmative aspects of opportunities
and experiences, avoiding negative
language.

Active Voice: Prioritize active voice

to create motivation and encourage
action. Example: “Engage with us”
rather than “You can engage with us.”

Inviting Calls to Action: Use
encouragement to inspire engagement.
Examples: “Join us today!” or “Start
your journey now!”

NMC officially uses Associated Press
(AP) style in written communications.
PRMC maintains a digital subscription
to the stylebook.



Primary Logos

Oour
Logo

We are excited to unveil our new logo for Northwestern Michigan

Northwestern
MichiganCollege

College, thoughtfully crafted to reflect our brand and capture
the distinctive spirit of our campus.

The logo showcases an updated design of the iconic green pine PMS 349
tree that has long defined our identity. The addition of a blue DS 636
wave highlights the vital role of water in our programs and its PMS 7468

connection to the growing blue-tech economy. Together, these

elements symbolize the seamless harmony between education N_orthwe5tern PMS 302
and the stunning natural beauty that defines our region. M IChlgan CO"GQ@ """"""""""""" PMS 7459

Special Use

Special use logos are specifically designed alternatives to our primary logo, intended for situations where space constraints prevent the effective use of
the full logo. These variations retain the essence of our brand while adapting to limited dimensions, ensuring that our identity remains recognizable even
in compact formats.

The logo mark may be
used independently

from the logo type;

"‘ "‘ however, prior
NMC approval from the

PRMC department is
required.

53 Northwestern Michigan College
>
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The logo is a vital part of our brand identity and must be used
consistently across all platforms. This standard outlines the
approved formats and guidelines for using the logo. The logo
should never be created from scratch or altered in any way.

The logo can only be used in the formats specified in this
section, ensuring brand integrity and recognition. Adhering

to these guidelines will help ensure a cohesive visual identity.
Please refer to the approved formats and guidelines for its use.

Minimum Size

To ensure optimal visibility and legibility, the minimum height for the logo
mark is set at 1/2 inch tall. This measurement is based on the height of the
logo mark itself.

Ea N'orthweStern 1/2 Inch Tall
e MichiganCollege

Clear Space Safety Zone

It’s important to keep clear space around the logo to ensure it remains
legible. The white space should equal half the width of the logo mark on
each side.

Ea Northwestern
=== MichiganCollege

Color Backgrounds

When using the logo on a color background — the logo needs to be reversed
to white.

E 3 Northwestern
= MichiganCollege

One Color Logo Variations

One color variation of the logo is available in three options: PMS Process
Black, PMS 349 green, and PMS 7468 blue, along with their CMYK
equivalents.

E; Northwestern

= MichiganCollege

Program Logo Lock-up

When including a program or department name with the NMC logo, it
is essential to follow these guidelines. Logo lock-ups will be created and
approved by the PRMC department.

Egﬂ

=

3/4 Height

Northwestern S

~~~~~~~~ program name should

M iChigan COIIege MC be set to threequarters

of the height of the “M”

. Construction Technology = inMichigan.
Type Style The program name should be positioned at a distance equal to
GT Walsheim Pro Medium the height of the program name below the letter “M” in Michigan.



Typography

Typography plays a vital role in conveying
our brand’s identity and voice. In this section,
we outline our selected typefaces that
embody our brand’s character and ensure
consistency across all communications.

For our primary headlines, we have chosen
Le Monde Courrier Std. This font blends
modernity with timeless elegance, offering
strong legibility and a distinctive personality
that grabs attention. Its unique aesthetic
not only enhances our messaging but also
reflects the innovative spirit of our brand.

In the body copy, we utilize GT Walsheim Pro.

This typeface complements our headlines
beautifully with its clean lines and versatile
nature. It provides clarity and readability
across various formats, ensuring that our
messages are easily understood while

maintaining a polished and professional look.

While both fonts can serve interchangeably
for headlines and body copy, we recommend
leveraging Le Monde Courrier Std for
impactful headlines and GT Walsheim

Pro for nuanced, engaging text. Together,
these typefaces establish a cohesive visual
language that resonates with our audience
and supports our brand narrative.

Primary Sans Serif Font

GT Walsheim Pro

GT Walsheim Pro - Ultra Bold Oblique
GT Walsheim Pro - Ultra Bold
GT Walsheim Pro - Black Oblique
GT Walsheim Pro - Black

GT Walsheim Pro - Bold Oblique
GT Walsheim Pro - Bold

GT Walsheim Pro - Medium Oblique
GT Walsheim Pro - Medium

GT Walsheim Pro - Regular Oblique
GT Walsheim Pro - Regular

GT Walsheim Pro - Light Oblique

GT Walsheim Pro - Light

GT Walsheim Pro - Thin Oblique

GT Walsheim Pro - Thin

GT Walsheim Pro - Ultra Light Oblique
GT Walsheim Pro - Ultra Light

Regular.

AaBbCcDdEeFfGgHhliJjK
LIMMNNOoPpQqRrSsTtUuVvWwXxYyZz
0123456789 (6?!/,:;- **)

Regular Oblique. AaBbCc

GT Walsheim Pro - Condensed Ultra Bold Oblique
GT Walsheim Pro - Condensed Ultra Bold
GT Walsheim Pro - Condensed Black Oblique
GT Walsheim Pro - Condensed Black

GT Walsheim Pro - Condensed Bold Oblique

GT Walsheim Pro - Condensed Bold

GT Walsheim Pro - Condensed Medium Oblique

GT Walsheim Pro - Condensed Medium

GT Walsheim Pro - Condensed Regular Oblique

GT Walsheim Pro - Condensed Regular

GT Walsheim Pro - Condensed Light Oblique

GT Walsheim Pro - Condensed Light

GT Walsheim Pro - Condensed Thin Oblique

GT Walsheim Pro - Condensed Thin

GT Walsheim Pro - Condensed Ultra Light Oblique

GI Walsheim Pro - Condensed Ultra Light

Bold.

AaBbCcDdEeFfGgHhliJjK
LIMmMNNnOoPpQqRrSsTtUuVvWwXxYyZz
0123456789 (§2!/,:5- *”)

Bold Oblique. AaBbCc
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Body Copy
Examples

GT Walsheim Pro - Regular

Vit moluptatem de dolorer
feriate mporeptiorat magnati
officab inihilla vollanditiae es
andam quae sum as eiuriorum
cusae. Apid magnim quam
autatus daepero totatum.

GT Walsheim Pro - Medium

Vit moluptatem de dolorer
feriate mporeptiorat magnati
officab inihilla vollanditiae es
andam quae sum as eiuriorum
cusae. Apid magnim quam
autatus daepero totatum.

GT Walsheim Pro - Bold

Vit moluptatem de dolorer
feriate mporeptiorat magnati
officab inihilla vollanditiae es
andam quae sum as eiuriorum
cusae. Apid magnim quam
autatus daepero totatum.

Primary Serif Font

Le Monde Courrier Std

AaBbCc

Le Monde Courrier Std - Bold Italic Le Monde Courrier Std - Italic

Le Monde Courrier Std - Bold Le Monde Courrier Std - Book Italic
Le Monde Courrier Std - Demi Italic Le Monde Courrier Std - Regular
Le Monde Courrier Std - Demi Le Monde Courrier Std - Book

Headline Copy
Example

Le Monde Courrier Std - Bold 65pt.

Michigan’s Leader

Alternative Fonts

When primary fonts are unavailable on a PC, alternative fonts are used to maintain the overall
look and feel of the text. These substitute fonts share similar characteristics with the original, ensuring
that the text remains legible and visually appealing.

Sans Serif Serif

Onest Family - AaBbCcDdEeFf Roboto SLAB Family - AaBbCcDdEeFf



Primary Colors

PMS 302 PMS 349

The color palette helps define

Color
Palette

Secondary Colors

PMS 2965

CMYK C100 / M78 / Y47 / K32

PMS 7468

CMYK C90/M51/Y32/K9

CMYK C100 / M68 /Y36 /K20
RGB RO/ G76 /Bl
HEX  #004c6e

PMS 7459

CMYK C76 /M25/Y25 /K4

CMYK C89/M35/Y96 /K28
RGB  Ri4/G101/B55
HEX  #0e6537

PMS 636

CMYK C36/MO0/Y13/KO

our brand identity, drawing
inspiration from the serene

hues of water, the expansive

tones of the sky and the

grounding elements of earth.

PMS 2985

CMYK C60/MO/Y11/KO
RGB R79 /G198 /B223
HEX  #4fc6de

PMS 2985 and its CMYK, RGB,
HEX equivalent can be utilized

RGB  R12/G57 /B84 RGB  R18/G105/B136 RGB  R48/ G146/ B169 RGB  R159 /G217 /B222 in typogra ph|c treatments and
HEX  #0b3853 HEX  #126988 HEX  #2f9209 HEX  #9ed9de .
for call-to-action elements.
However, it should not be applied
PMS 7457 PMS 7482 PMS 360 PMS 365

CMYK C13/M0/Y3/K0

RGB  R218 /G240 / B2k4
HEX  #dafOft

CMYK C81/M12/Y82 /K0

RGB
HEX

R32 /G162 / B99
#1fa162

CMYK C60/M0/Y80/KO
RGB  R109 /G192 /B103
HEX  #6dbf67

CMYK C30/MO0/Y50/K0
RGB  R183/G218/B155
HEX  #b7da%b

as background colors or in wave
patterns.




Visual Elements

In this section, we explore the vibrant visual elements that embody the essence of
NMC, particularly through the motif of wave elements. The flowing forms evoke the
movement of water, symbolizing fluidity and adaptability. These variations of wave
elements not only encapsulate the dynamic interplay between land and water but
also represent the unique setting of NMC, where nature and innovation converge.
By integrating these visual elements into our branding, we communicate a narrative
of growth, transformation and harmony with the environment, inviting our audience
to connect with the spirit of our community and its surroundings.

Source Pattern

The source pattern serves as the foundational bedrock from which
all visual elements are derived, encapsulating the essence of NMC'’s
identity. Inspired by the natural world, particularly the flowing forms
of water, this pattern is the basis for a series of complementary
elements. We deconstruct various aspects of this pattern to create
new variations, providing flexibility while establishing a cohesive
framework that guides the design of brand materials.

Pattern Variation Examples BUILD MATERIALS FROM EXISTING RESOURCE FILES ONLY

O

. DIVIDING WAVE . SOLID STROKE . FLOATING WAVE




Boundless MOMENTUM.

“Boundless Momentum” embodies Northwestern Michigan College’s unwavering
commitment to innovation and transformative learning. NMC is a force that propels
students forward — whether they’re diving into freshwater technologies, exploring

new frontiers in aviation or preparing to transfer to a four-year university program.
This campaign underscores NMC’s role as more than an educational institution; it is a
catalyst for continuous growth, positively impacting individuals and the community.
With abundant opportunities and an environment designed for success, NMC fosters a
powerful momentum that not only transforms students’ lives but also contributes to the

enrichment and progress of the region.
Editorial Voice

The editorial voice of the “Boundless Momentum” campaign for Northwestern Michigan
College is characterized by a direct, honest and confident tone that resonates with our

commitment to education and community impact. We aim for a conversational quality

that reflects NMC'’s essence as an institution — one where caring and genuine individuals

foster a supportive atmosphere at every level.

Brand
Campaign

Campaign
Opportunities

Highlight NMC’s Commitment to Innovation: Emphasize
Northwestern Michigan College’s role as a leader in
transformative education, continually adapting to emerging
technologies and industries.

Showcase Student Opportunities: lllustrate the diverse
range of educational pathways available, from certificates
to advanced degrees.

Celebrate Unique Program Offerings: Highlight specialized
programs that leverage NMC’s unique geographical
advantages, particularly in freshwater technologies and
aviation.

Promote Community Impact: Communicate how NMC serves
as a catalyst for individual and community growth, fostering
prosperity in the Grand Traverse region and beyond.

Encourage Local Engagement: Invite citizens and
businesses in the community to actively participate in and
support the educational initiatives at NMC.

Build a Narrative of Success: Share success stories of
students and graduates, showcasing how NMC transforms
lives and contributes to regional vitality.

Position NMC as a Critical Resource: Reinforce NMC'’s role
as an essential institution providing exceptional vvalue and
education to local residents and the business community.

Foster Pathways to Higher Education: Promote opportunities
for students to transition to four-year universities, emphasizing
NMC as a supportive stepping stone in their academic
journeys.
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Photography Style

The aim of the photography style is to capture the essence of student life at our campus,
highlighting collaboration, individual expression, innovative areas of study and the unique
and beautiful natural setting of NMC.

Focus on Students

Students should be the primary focus, capturing genuine moments of their engagement in
academic and extracurricular activities.

Collaboration and Individual Expression

Interactive Shots: Capture students working together — group discussions and
collaborative experiences — along with spontaneous interactions that illustrate teamwork.

Personal Moments: Highlight individual students expressing unique perspectives in serene
spots and academic pursuits.
Highlighting the Campus Environment

Unique Settings: Use Grand Traverse Bay’s scenic surroundings as backdrops. Capture
stunning landscapes and seasonal beauty, linking student activities with the environment.
Specialized Areas of Study: Relate student activities to their studies, like capturing a fresh
water studies student in inspiring outdoor settings.

Recreating Student Stories

Visual Narratives: Encourage students to recreate moments that tell their campus stories,
including candid shots of events and interactions with campus facilities.

Engaging with the Environment: Highlight students learning or working together in scenic
facilities and outdoor settings, showcasing the campus’s natural beauty.
Use of Original Photography

Preference for Original Images: Prioritize capturing actual photos of students and campus
over stock images, ensuring authenticity.

Story-Driven: Focus on photos that evoke emotion, allowing viewers to connect with the
students and vibrant campus life.




Approved Logos

Northwestern Michigan College
acknowledges the presence of various
subbrands. To maintain a cohesive and
unified brand identity, only the logos
presented on this page are authorized for
use within the NMC brand portfolio.

All sub-brands must clearly communicate
their connection to NMC in their
communications and marketing materials.
This endorsement is essential for clarifying
the relationship between the sub-brands
and the overarching NMC brand.

Our aim is to cultivate a strong,
recognizable identity that emphasizes our
commitment to unity and collaboration
within the NMC community. By following
these approved logos and guidelines, we
can foster a clear understanding of how
these brands relate to each other and to
NMC as a whole.

Brand
Portfolio

MUSEUM CENTER

Dennos Museum Center

==
iy,
ey
Great Lakes
Culinary Institute

Great Lakes Culinary Institute

Great Lakes Maritime Academy

NORTHWESTERN MICHIGAN COLLECE

AWK OWLS

Hawk Owl Main Logo

Hawk Owl Secondary Logo

Hawk Owl Alternate Logo

Hawk Owl logos are for use in non-academic student activities only.

27
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Questions?

If you have any questions related to any items contained within
the Brand Guidelines, please reach out to Diana Fairbanks, Associate
Vice President of Strategic Communications and Change Initiatives,

at dfairbanks@nmc.edu.

We’re here to help and ensure that you have all the information you

need to represent our brand accurately and effectively.

Thank you!

BRAND
GUIDELINES
2025
EDITION
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